Sample Video Content

Videos are a powerful way to tell the story of how citizens in your community are benefiting from the health care law. To compliment the storybanking guide, below are some concepts you may wish to use if you choose to produce a video to support your organization’s health care implementation public education efforts. Be sure to keep each video no longer than 3-4 minutes.
Let them talk: Create a video that lets someone in your community be able to speak from the heart. Get their thoughts by using open-ended questions such as:

· Tell me about a time when you or a family member struggled to get the health care you needed.

· How did that make you feel?

· What effect did that have on you or your family?

Don’t force them to talk about anything beyond their personal experiences. You want to be sure they talk about how the situation affected their life as a whole, not just focus on their health care.

Use a voice-over to widen the lens: Include a voice-over to fill in the details you need to build the story further. The voice-over can help by including facts or quotes from others like policymakers. Ideas include:

· March 23 may feel like a regular day most Americans, but for John and Susan, it is a reminder of the peace of mind they’ve gained from the health care law.
· When Susan was rushed to the hospital two years ago, her health insurance wouldn’t pay for the coverage she needed leaving their family thousands of dollars in debt.  Now others don’t have to go through the same frightening financial worries while also trying to regain their health.
Introduce relevant visuals: To give the video some variety, introduce some still photos that might help to tell the story. Photos of the hospital the community member may have gone to during their emergency situation or photos of the family members that were affected are ideas to include that will add variety.

Close with a spokesperson from your organization: As the story comes to a close, engage the viewer to stay involved using a spokesperson from your organization. Some example closings include:

· March 23 is the anniversary of the Patient Protection and Affordable Care Act, and the law is already helping people by PROVISION RELEVANT TO STORY. We are moving forward and protecting our care. Tell others about how this law has been a great first step to health care for all. Learn more at WEBSITE.

· Like Susan, you and your family should be able to get the care you need to stay healthy and see the doctor when you get sick. The health law is an important step forward, especially for DEMOGRAPHIC GROUP. Learn more about the changes in health care that can help you at WEBSITE.
Keep it genuine: Be sure to keep the video informal and focus on the character’s story. Only include a logo or website at the very end to be sure the video comes across authentic and less like a promotional video.
