
 
 
 

Heartwired Messaging Recommendations to Nurture Agency for Health System Change 
for moderate and conservative voters 

 

Keep these recommendations in mind when you are developing messaging to engage moderate and 
conservative voters — many of whom share a desire for change with health justice advocates, but aren’t sure 
what it could look like, whether it’s possible, and whether they have a role to play in making that change 
happen. ★See the full messaging guide here.  

#1: Elevate a variety of relatable, believable messengers who can authentically tap into shared values 

●​ Feature diverse messengers your audience can 
relate to — consider race, gender, class, 
geography, occupation, and shared identities like 
being a parent, child, co-worker, friend, or 
neighbor.  

●​ Highlight everyday problems, such as struggling 
to pay for a child’s care and provide for their family. 

●​ Lead with wholesome motivations and values 
that your audience shares with you and fellow 
advocates — including care and responsibility for 
family, fairness, empathy and concern for others, 
lived experience, and community action. 

Example Message  
“I don’t consider myself a political person. I 
try to pay attention to what's going on, as 
much as I can as a busy mom, but the news 
seems so polarized these days. But when my 
daughter got diagnosed with a genetic 
condition and my family was struggling to pay 
for her lifesaving medications, I felt like I 
needed to get involved. I want to share my 
story to help other families like mine and 
show that change is possible when we work 
together.” 

 

#2: Affirm your audience’s shared belief that no one should have to forgo care because they can’t 
afford it 

●​ Highlight successful government policies and programs that 
counter the notion that ‘the government is bureaucratic and 
ineffective’.  

●​ Feature stories of people in a wide range of circumstances 
that prevent them from working or being able to afford health 
insurance – such as disability or chronic health issues. 

●​ Avoid singling out specific groups as beneficiaries because 
it can trigger this audience’s fear of losing their own resources. 

Example Message  
“I still think about a young 
woman with multiple sclerosis 
who couldn’t hold a job because 
of her symptoms. Without 
Medicaid, she simply wouldn’t 
have been able to afford the care 
that keeps her stable.” 

 

“I don't want anybody suffering or not being able to take care of themselves...just because they don't have 
money. It is a terrible thing to think about.” 
— HISPANIC/LATINA WOMAN, 36, FLORIDA, REPUBLICAN - MODERATE (PRIVATE INSURANCE THROUGH 
EMPLOYER) 

 

#3: Have messengers acknowledge their lived experience with the health care system as expertise 

●​ Calm audience’s overwhelm about the 
complicated health system and how difficult 
it could be to change.  

●​ Use simple, conversational language that 
reflects how your audience talks about 
health care.  

●​ Avoid triggering your audience’s fears of 
being misled with polarizing or politicized 
language. 

Example Messages  
“Families like mine who use the health care system 
all the time because of my wife’s cancer treatment 
are the real experts, because we see firsthand what 
helps and what doesn’t.” 

“Our experiences with doctors, insurance, and high 
costs aren’t just personal stories—they’re real 
knowledge about how this system actually works 
and where improvements must be made.” 

https://communitycatalyst.org/resource/power-to-change-practical-messaging-guidance-for-health-justice-advocates/


#4: Describe problems as your audience may experience them and show how simple, incremental 
solutions can address those problems 

●​ Help your audience of moderate and conservative 
voters manage their negative emotions of fear, 
anger, and frustration that limit empathy by naming 
relatable problems and simple solutions. This allows 
your audience to access their ability to reason and be 
compassionate. 

●​ Highlight incremental steps the government could 
take to address the high costs that people are facing.  

●​ Avoid focusing your advocacy on universal health 
care since many in your audience are skeptical or 
opposed due to distrust in government. 

Example Messages  
“I went to the hospital for a routine 
procedure, and weeks later I received a bill 
from the hospital that was way higher than 
I expected.”  

“In 2025, my state became one of the first 
to enact legislation to cap hospital prices 
across all private insurance providers. My 
state did this by limiting the amount 
hospitals can charge families like mine, 
which brings me some peace of mind.” 

 

#5: Amplify examples and personal stories of individual action and how it resulted in collective impact 

●​ Highlight examples of how 
individuals took action to 
improve the health care 
system.  

●​ Connect individual actions to 
collective impact so that your 
audience can see themselves 
reflected in a story of change. 

●​ Amplify incremental wins 
achieved by ‘everyday 
people’ to increase your 
audience’s sense of agency. 

Example Message  
“My dad was recently diagnosed with dementia. I wish we had 
known sooner about my dad’s condition to better prepare. I 
decided to share my family’s story with a statewide advocacy 
organization working to accelerate access to earlier dementia 
screening for Medicare beneficiaries like my dad.”  
 
Sample Wins to Spotlight  

●​ Community advocacy for a policy change or public 
program  

●​ Helping elect a health care champion  
●​ Increasing awareness through media coverage or social 

media campaigns 
 

“Like, that last woman's story: Be proactive, you know, like fight for change…I think the things I've read 
today remind you that change can happen if you push and fight for it.”  
— WHITE MAN, 27, GEORGIA, REPUBLICAN - SOMEWHAT CONSERVATIVE (MARKETPLACE COVERAGE) 

 

#6: Offer a variety of ways to exercise their agency by giving audiences options that feel right for them 

●​ Give your audience 
choices about how 
to exercise their 
agency in their own 
contexts.  

●​ Avoid blaming 
problems on 
corporate greed 
without offering 
individual actions 
people can take to 
advance solutions.  

Possible Choices for Your Audience 
●​ Join community organizing efforts  
●​ Share lived experiences publicly  
●​ Contact legislators  
●​ Vote with health care concerns in mind 
●​ Serve on relevant boards or commissions  
●​ Participate in media or storytelling efforts 

 
Sample excerpt from op-ed about medical debt:  
“My mom passed away last October. Sadly, while my mom is no longer with 
us, I will be paying the medical bills she left behind for years to come. It pains 
me to know that so many families in this country face what I face – a 
mountain of debt for taking care of their loved ones. As our population ages, 
fixing our broken health care system is a moral responsibility for all of us.” 

 


